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What to do with your
business page on Facebook
and other social media?

What you need to know.  

Many companies today have a Facebook “fan page” to promote their products and services. Such

companies use Facebook Page Insights to optimize the reach of their marketing communications. This

has important consequences for their obligations under the GDPR. The European Court of Justice and

the European Data Protection Board have established that companies together with Facebook must be

regarded as joint controllers (see GDPR toolkit 09) when the company is using Page Insights.

What you need to do.

The use of Facebook Page Insights requires a mutual arrangement with Facebook establishing the

respective responsibilities for fulfilling the obligations under the GDPR. Facebook has recently

published such an arrangement (“Page Insights Controller Addendum”). The basic principle of this

arrangement is that Facebook assumes all obligations under the GDPR, including the obligation to

inform the users, but also takes and implements all decisions in this respect. As a consequence, the

Irish Data Protection Authority is competent, given that Facebook is established in Ireland.

Nevertheless, the foregoing does not mean that you have no obligations. You are required to inform

Facebook by submitting this form within 7 days of any request made by a user concerning Facebook

Page Insights data. It is therefore important that your company establish the necessary internal

procedures and/or make agreements in this regard with external marketing agencies.

Furthermore, and rather curiously, Facebook provides that you must ensure that there is a legal basis

for the processing of Page Insights data; which means that you have to obtain consent from the user by

means of an opt-in. However, it is unclear precisely how companies can obtain such opt-in from users.

Facebook remains in default here and has yet to offer any solutions or take any steps in this respect.

Along with the use of Facebook Page Insights data, keeping a (fan) page on any kind of social media

http://curia.europa.eu/juris/document/document.jsf?text=&docid=202543&pageIndex=0&doclang=EN&mode=lst&dir=&occ=first&part=1&cid=1778773
https://www.contrast-law.be/nl/publications/gdpr-toolkit/verwerkers-en-gezamenlijke-verwerkingsverantwoordelijken/
https://www.facebook.com/legal/terms/page_controller_addendum
https://www.facebook.com/help/contact/308592359910928


implies the processing of personal data. You are and remain responsible for compliance with the GDPR

for such pages. This entails, amongst other things, that you have to inform the visitors of your social

media (fan) page by including, for example, (a link to) your privacy statement. Facebook seems to have

already provided a specific place for this in the information section on your (fan) page.


